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ᶶ ₇ Total FMCG ₇₇  Food ‍ ₇₇  Non-Food 

Ǜ  ( ) 
Source: Nielsen Retail Measurement Service (Universe based on Nielsen definition) 
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Q14: ֵצ ẞ ᾬề? 
Q15/Q17: Ɫᴶ ҟЛ֝ᾼ/Ҭ ҟϚ ἇἨ Ӏ ὧᴫề? 

85 85 85 85 

Retailer A Retailer B Retailer C Retailer D 
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Ϛװ ᾼԌ /
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DMв ᵮіϢ 

צ ₇ ȳ ₇
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ѱḤ♃ὢד ) 

╥Ϛ ☼/
ṝ −ֵϢҟ 

Q18: ›ϚדדѩȲ ҟֻӀֵ ᾬᾼװ צ о ? 
Q19/Q20: ⱢШ ҟֻӀֵ ᾬᾼװ ֵ/ юϠề? 

Retailer C 
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ὑ ἇѻ ₇  
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Q29/38/46 a: ҟ Ȳ ṷ ₤ᾼ ₇ề? 
Q29/38/46 b/c/d: ṷ₇ Ȳ ѻ ᵮі ҟ ᾼ Ϛ ѻ / ϡ / Ϯ₇ ╥Ш ề? 
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ὑ ἇѻ ₇ ֻ ֪ 

Q30/39/47 a: ⱢШ ֯ ₇ױ ? 
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Retailer A 
₇  1 ₇  2 ₇  3 % 
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ἇ ᾬ῏  

16% 

58% 

26% 

<$40,000 $40,001-$100,000

>$100,001

ӂᶁ љѣןϤ 

38% 

24% 

20% 

18% 

20-29 30-39 40-49 50-65

ד  

50% 
45% 

2% * 
2% 

Single Married

Divorced/Separated Widowed/Widower

Refused

℗ᾭᾓ 

41% 

59% 

Male Female

ἤᵑ 
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