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= >$100,001
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m Single m Married

m Divorced/Separated = Widowed/Widower
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Steve Lesteve.lee@nielsen.com
Tel: 88602 2756 8668 ext. 619
Kang Jelkang.jen@nielsen.com
Tel:88602 2756 8668 ext24
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AN UNCOMMON SENSE
OF THE CONSUMER™
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