
UNLOCKING A GENERATION OF  
POTENTIAL 
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MILLENNIALS ARE  
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MILLENNIALS HAVE STRENGTH  

IN NUMBERS 

US Census Bureau, International Programs Data. http://www.census.gov/population/international/data/idb/worldpop.php 

OF THE GLOBAL POPULATION 



MILLENNIAL 
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THE ,  AND  GENERATION 

vocal / social 

multi-taskers 

healthy 
lifestyle 

authenticity 

added benefits 

convenience 

control 

connectivity 
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GIVES VIDEO GAME COMMENTARY RUNS A $234 B COMPANY 
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LΩa ! MASTER 
L !a ahw9 [LY9[¸ ¢I!b .!.¸ .hha9w{ ¢hΧ 

Source: Nielsen Global Digital Landscape Survey, Q3 2014  

   
ENGAGE IN SOCIAL MEDIA WHILE WATCHING 

VIDEO PROGRAMMING 

2.4X 
  

BROWSE THE INTERNET WHILE 
WATCHING VIDEO PROGRAMMING 

1.6X  
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I HAVE SOMETHING TO 

Nielsen Global Digital Landscape Survey, Q3 2014  

I KEEP UP WITH SHOWS 
SO I CAN JOIN THE 
CONVERSATION ON  

SOCIAL MEDIA 

I WATCH LIVE VIDEO 
PROGRAMMING CONTENT 

MORE IF IT HAS A  
SOCIAL MEDIA TIE IN 

MILLENNIALS BABY BOOMERS 

62% 
36% 

59% 
30% 
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LΩa t!w¢ hC ! 
Percent likely to utilize/rent products or services from a share community 

Source: Nielsen Global Survey of Share Communities, Q3 2013 
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