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THE GLOBAL POPULATIO

US Census Bureau, International Programs Data. http://www.census.gov/population/international/data/idb/worldpop.php
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GIVES VIDEO GAME COMMENTARY RUNS A $234 B COMPANY
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| HAVE SOMETHINGSAY

@ MILLENNIALS @ BABY BOOMERS

62%

| WATCH LIVE VIDEO | KEEP UP WITH SHOWS
PROGRAMMING CONTENT SO | CAN JOIN THE
MORE IF IT HAS A CONVERSATION ON

SOCIAL MEDIA TIE IN SOCIAL MEDIA
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Nielsen Global Digitdlandscape Surve3 2014
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Percent likely to utilize/rent products or services from a share community

(50-64)
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Source: Nielsen Global Survey of Share Communities, Q3 2013 10







