
FROM MIGRANT CONSUMERS TO MEGA CITIES 

THE AGE OF ASEAN 
CITIES 
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Regan James Leggett 

Regan.leggett@nielsen.com 
Regional Director, Client Services 
Southeast Asia, North Asia and Pacific 
Nielsen 
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A: 532M 

B: 632M 

D: 832M 

C: 732M 

POLL 1: HOW MANY PEOPLE LIVE IN ASEAN TODAY?  
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FROM ISOLATED VILLAGES TO HIGH RISE MEGA CITIES 
Southeast Asia has them all  
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You are a product of 
your environment. 
 
W. CLEMENT STONE 
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v 632M 
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POLL 2: IN 2025, ABOUT HALF OF !{9!bΩ{ POPULATION 
WILL [L±9 LbΧΧ 

A: RURAL VILLAGES AND SMALL TOWNS 

B: SMALL CITIES /LARGE TOWNS: <500K 

E: SUPER & MEGA CITIES: 5M +  

D: MID DENSITY CITIES: 1 ς 5M 

C: MIXED DENSITY CITIES: 500K ς 1M 
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L¢Ω{ bh¢ ! {Lat[9 9v¦!¢Lhb 
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UNDER DEVELOPED OR OVERBURDENED?  
Both exist in Southeast Asia  

5M+ 1ς5M 500Kς1M <500K RURAL 

ÅLimited 
infrastructure 
ÅSupply issues 
ÅDisease and 
hygiene 
challenges 

ÅSmall 
infrastructure 
projects ς small 
schools and 
medical 
ÅHubs to rural 
outposts 

ÅHigh-density 
ÅRich vs.. poor 
ÅOverburdened 
infrastructure 

ÅBoom cities: 
demand does 
not outpace 
infrastructure 
and 
development 

ÅBusiness 
moving to new 
centres for 
lower costs; 
invigorating 
other industries 

LANDSCAPE 
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v L¢Ω{ bh¢ ! {Lat[9 9v¦!¢Lhb 

2% 

18% 

51% 

GROWTH: 
IN BIG CITIES, OFF A SMALL BASE  

-6.3M 

+35.6M 

+16.7M 

+17.7M 

-0.9M 5% 

32% 

LARGE TOWNS 
AND RURAL REIGN 
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ASEAN 
69m 

32% 

52.7m 

51% 

16.8m 

-5% 

231.8m 

18% <500K 

500Kς1M 

5M+ 

1ς5M 

2025: OPPORTUNITY IS IN THE MASSES 

SMALL CITIES 

MID DENSITY 
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REBALANCING OF GDP CONTRIBUTION 
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CONSUMER STRATIFICATION  

AGE 

WEALTH 

HOUSEHOLD SIZE 

LOCATION 

EDUCATION 

ACCESS TO 
TECHNOLOGY 

ACCESS TO 
PRODUCTS 

MILLENNIALS 

LOW INCOME 

SINGLE UNIT 

RURAL 

LOW 

LIMITED 

SILVER TIDE 

TRADITIONAL/ 
MODERN TRADE 

MILLIONAIRES 

FAMILY UNIT 

URBAN 

HIGH 

24/7 

E-COMMERCE 

CONSUMER STRATIFICATION 
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POLL 3: WHICH CONSUMER ENVIRONMENT IS YOUR 
ORGANISATION FOCUSED ON TODAY?  

A: RURAL VILLAGES AND SMALL TOWNS 

B: SMALL CITIES /LARGE TOWNS: <500K 

E: SUPER & MEGA CITIES: 5M +  

D: MID DENSITY CITIES: 1 ς 5M 

C: MIXED DENSITY CITIES: 500K ς 1M 

(You can choose more than one option) 
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CAPITALISE 
on the opportunities of 
tomorrow 


